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Introduction 

 
 

 

Creating pins that stand out and perform well on 

Pinterest is both an art and a science. A high- 

performing pin doesn’t just look good—it drives 

traffic, engages your audience, and boosts your 

content’s visibility. This checklist is designed to 

guide you step by step through the entire pin 

creation process, from understanding your blog 

content and analyzing competitor pins to crafting 

compelling titles, selecting the perfect images, 

designing graphics, and optimizing for Pinterest 

SEO. 

By following this checklist, you’ll: 

 Ensure relevance and accuracy: Your pins will 

always reflect your content and target 

audience. 

 Leverage data-driven strategies: Learn from 

top-performing pins and uncover design and 

keyword patterns that work. 

 Create visually captivating designs: Make 

your pins stand out with eye-catching 

layouts, images, and typography. 

 Optimize for maximum reach: Use keywords, 

descriptions, and boards strategically to 

improve discoverability. 

 Maintain brand consistency: Subtle branding 

helps your audience recognize your content 

while keeping the focus on value. 

Whether you’re a beginner looking to 

understand Pinterest best practices or an 

experienced creator aiming to refine your 

strategy, this checklist is your go-to guide for 

creating pins that consistently rank high and 

drive results. Use it daily to stay organized, 

maintain quality, and unlock the full potential of 

Pinterest marketing. 
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Pin Design 

Content Review: 

​Thoroughly read and understand the blog content for which the pin is being 
designed. This step is crucial to ensure the pin accurately represents and 
complements the blog content. 

 
​Focus on identifying key themes, target keyword, longtail keywords and any 
other high ranking keywords you can use, CTA, and Freebies to pin utilizing 
different approaches each time strategically. 

 
​Identify poor content, inaccurate content, and missing parts of the article like a 
CTA. Report the article and send it back for an update. 
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Pin Design 

4 -Competitive Analysis: 

​Analyze pins that are performing well on Pinterest (Using your target keyword on 
Pinclicks). Look for patterns in their design, imagery, and text. 

 
 

​Understanding what works for top-ranking pins; top-ranking pins can provide 
valuable insights for your pin design strategy. 

Do: Look for commonalities in pinning strategies 
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Pin Design 

Design Tools and Resources: 

​Utilize Canva or Post Paddle to create pin graphics, use a ratio of 1000x2000, title your 
project with the workday’s date, and use the Pinterest profile name acronyms. 
(example: TUH 01/01/26 ) 

 
​Share your workday link with the client before beginning tasks on Canva. 

 
​Create pins that utilize the image as the main component; most of your designs, if 
not all, should be multi-image designs. 

 
​Strive for uniqueness in every pin to stand out. 

 
Do: Share your link for the day. 
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Pin Design 

Image Selection: 

​Select images that are directly relevant to the pin's content. Pinterest's AI can 
recognize the content of images, so relevance is key. 

 
 

​Use high-quality, engaging images from recommended sources (Utilize 
Canva.com,Tailwindapp.com, Pexels.com, Pixabay.com, and Unsplash.com 
Midjourney.com ) and avoid generic stock photos. The chosen image should be 
appealing and resonate with the target audience. 
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https://www.pexels.com/
https://pixabay.com/
https://unsplash.com/
https://unsplash.com/
https://unsplash.com/


 

Pin Design 

Pin Graphic Title Creation: 

​Craft a title that is immediately captivating and easy to comprehend. 
 

​The title should incorporate your targeted keyword for SEO purposes. (Experiment with 
a different color or font for your targeted keyword) 

 
​Choose fonts that are bold and easy to  

​Use Title Care 

​Ensure the text color contrasts well with the background for readability. 
 

​The title should reflect the content, and avoid misleading clickbait. Keep it short and 
to the point (estimate Title length and formula based on what Pinclicks is ranking) 

 
​Evoke an emotional response or curiosity. 

 
​Use power words that trigger emotion (And/or utilize #’s, feel free to be negative 
and mysterious sometimes; “7 Worst Morning Habits”“What Not To Do When 
Starting A Blog: 10 Rookie Mistakes” or “The Truth You Have To Know About…”) 

 
​Use at least one of The 21 formulas for Catchy Pin Titles 
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https://media.coschedule.com/uploads/how-to-write-headlines-that-drive-traffic-shares-search-results.pdf
https://docs.google.com/document/d/1ZnfUaef1GbM_9xn7ET9GqXDjW16Q1L2Uv7frz5qKlhY/edit?usp=sharing


 

Pin Design 

Branding: 

​Subtly include “TheUltimateHomestead.com” in the pin graphic. This should be in 
a small font and placed unobtrusively at the bottom center, ensuring brand 
visibility without overpowering the main design. 

 

 
Template Variation: 

​Regularly alternate template designs. This variety keeps the content fresh and 
engaging for the audience. 

 

 
Finalizing Design: 

​Once the design meets all criteria, download the pin graphic for publishing. 

Don’t: OPT OUT OF DOING KEYWORD RESEARCH. Do not use spammy words like 
(Click or buy). Do not repeat the pin title in the description (vice versa) 

​ ​ ​  
7 

https://docs.google.com/document/u/0/d/1US5g-QOjCrJ88-Tif8p_jF-BYAmdbvgjIzaydXNNZqU/edit
https://docs.google.com/document/u/0/d/1US5g-QOjCrJ88-Tif8p_jF-BYAmdbvgjIzaydXNNZqU/edit


 

Publishing 

Media Upload: 

​Create and upload pin graphics to Post Paddle, a tool used for designing, 
scheduling, and publishing pins. 

 

 

​ ​ ​  
8 

https://www.postpaddle.com/


 

Publishing 

Pin Title Optimization: 

​For each pin, perform thorough keyword research to enhance discoverability. 
The title should include a mix of your target keyword and/or your longtail 
keywords. Ensure these keywords are consistently used across the 5 elements: 

●​ Pin GraphicTitle 

●​ Pin Title 

●​ Pin Description 

●​ Board Name (If you don’t have a board with the keyword make one) 

●​ Board Description 

​Front-load the pin title with the Target keyword (Use parentheses, dash, or brackets 
to divide) 

 
​The title should reflect the content, avoid misleading clickbait. 

 
​Keep it short and to the point (Don’t repeat Title in Description and Vise Versa) 

Don’t: OPT OUT OF DOING KEYWORD RESEARCH. Do not use spammy words like 
(Click or buy). Do not repeat the pin title in the description (vice versa) 
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Publishing 

Pin Description: 

​Write a compelling description that incorporates at least 7 keywords naturally. The 
description should give users a clear idea of what to expect from the content 

 
​Include the solution to the user’s need, and be inspirational 

 
​Use your target keyword (Note related search terms, use “long tail keywords” 
/variety keywords in the pin description that are an answer to the problem :as they 
are shown on pinclicks) 

 
​Describe a preview of the content utilizing as many keywords as possible from 
your search. 

 
​Include a call to action. 

 
​Mention any additional resources or bonuses. 
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Publishing 

Link Addition: 

​Attach the appropriate destination link to the pin, directing users to the relevant 
blog post or webpage. 

 

​

 

 

 

 

 

 

Board Selection: 

​Choose the most relevant Pinterest board to publish the pin, it should contain your 
main keyword. This helps in reaching the right audience and improves content 
categorization. 
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🌐 Discover Pinner Creations for tools, resources, and guides to help you grow your Pinterest 
presence: https://pinnercreations.com/ 
 
💌 Need help choosing the right Pinterest management plan? Send us a message! If you’d like 
a free 15-minute consultation, share your website link and goals via the contact form, and 
we’ll guide you through the next steps. 
 
💡 Want more Pinterest tips and insider strategies? 
Join our Facebook community — Pinterest Marketing Growth Strategies: Beginner to Expert 
Tips and Tricks! Connect with fellow creators and experts, learn real strategies, and level up 
your Pinterest game. 
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https://pinnercreations.com/
https://pinnercreations.com/about-us/#contact
https://www.facebook.com/share/g/1GZAPfPZSq/
https://www.facebook.com/share/g/1GZAPfPZSq/
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